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RETAILER SENTIMENT SURVEY IN FINLAND - SUMMARY
Retailer Survey between November 2020 - January 2021 — Nearly 50 respondents in Finland
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MAIN RETAILER CONCERNS DURING THE PANDEMIC
WHAT ARE YOUR MAIN CONCERNS REGARDING THE IMPACTS OF COVID-19 PANDEMIC?
Loss of sales 7 6%  UNCERTAINTY & LOSS OF SALES

5 8(y SWIFT CHANGES IN CONSUMER
(0) BEHAVIOUR & HABITS

Rapidly changing customer behaviour and

shopping habits

Ensuring safety

Difficulty to meet financial obligations 3 6% FINANCIAL DIFFICULTIES
Ability to create new services / channels
Supply chain disruption
Handling infected cases [l 7%

Online delivery disruption [l 4%
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SALES NETWORK IMPACT OF THE PANDEMIC

HOW WILL THE PANDEMIC IMPACT YOUR COMPANY’S SALES NETWORK IN 20212
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OMNICHANNEL SALES IN HIGH FOCUS
THE ROLE OF THE OMNICHANNEL SALES BEFORE AND AFTER COVID
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LANDLORD & TENANT DISCUSSIONS
THE TOPICS IN LANDLORD DISCUSSIONS DURING THE PANDEMIC
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RETAILER LOCATIONS AFTER THE PANDEMIC
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IMPACT ON LEASING DECISIONS
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SLOW RECOVERY FROM THE PANDEMIC
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STRATEGY SHIFTS AFTER THE PANDEMIC
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SURVEY PROFILE

CBRE Finland Retailer Sentiment Survey was launched
between the 23 of November 2020 and 17" of January
2021

Nearly 50 responses from a wide range of retailers from
different industries

The largest retail subsectors were Food & Beverage

(27%), Health & Beauty (22%), Fashion & Apparel (18%)
and Grocery (11%).
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What does a resilient
retail asset look like?
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DISCLAIMERS AND WAIVERS

This presentation has been prepared in good faith based on CBRE’s current views of the commercial real-estate market. Although CBRE believes its
views reflect market conditions on the date of this presentation, they are subject to significant uncertainties and contingencies, many of which are
beyond CBRE’s control. In addition, many of CBRE’s views are opinion and/or projections based on CBRE’s subjective analyses of current market
circumstances. Other firms may have different opinions, projections and analyses, and actual market conditions in the future may cause CBRE's

current views to later be incorrect. CBRE has no obligation to update its views herein if its opinions, projections, analyses or market circumstances later
change.

Nothing in this presentation should be construed as an indicator of the future performance of CBRE’s securities or of the performance of any other
company’s securities. You should not purchase or sell securities — of CBRE or any other company — based on the views herein. CBRE disclaims all
liability for securities purchased or sold based on information herein, and by viewing this presentation, you waive all claims against CBRE and the
presenter as well as against CBRE’s affiliates, officers, directors, employees, agents, advisers and representatives arising out of the accuracy,
completeness, adequacy or your use of the information herein.
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RETAILER SENTIMENT SURVEY

Finland — January 2021

CBRE RESEARCH

This report was prepared by the CBRE Finland Research, which forms part of CBRE Research — a network of preeminent researchers who collaborate to provide real estate market research and econometric
forecasting to real estate investors and occupiers around the globe.

All materials presented in this report, unless specifically indicated otherwise, is under copyright and proprietary to CBRE. Information contained herein, including projections, has been obtained from materials
and sources believed to be reliable at the date of publication. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Readers are responsible for
independently assessing the relevance, accuracy, completeness and currency of the information of this publication. This report is presented for information purposes only exclusively for CBRE clients and
professionals, and is not to be used or considered as an offer or the solicitation of an offer to sell or buy or subscribe for securities or other financial instruments. All rights to the material are reserved and none
of the material, nor its content, nor any copy of it, may be altered in any way, transmitted to, copied or distributed to any other party without prior express written permission of CBRE. Any unauthorized

publication or redistribution of CBRE research reports is prohibited. CBRE will not be liable for any loss, damage, cost or expense incurred or arising by reason of any person using or relying on information in
this publication.

To learn more about CBRE Research, or to access additional research reports, please visit the Global Research Gateway at


http://www.cbre.com/research-and-reports

